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Abstract ; Opportunity identification is an important factor affecting entrepreneurship and business performance. Therefore, the issue of
opportunity identification has become an important research field in academia. In this paper, 93 important foreign papers on opportunity
identification published from 1996 to 2018 are retrieved and screened, and the publications and individual contributions of scholars, the
research topics and keyword co-occurrence of the literature are visually analyzed by knowledge map method. On this basis, combined
with the relevant domestic and abroad literatures, the content of opportunity identification literature is analyzed to summarize the
concept, dimension, measurement method of opportunity identification, and the general situation of the research on the causes and con-
sequences of opportunity identification. In addition, with the rise of the wave of enterprise internationalization, the issue of international
opportunity identification, as the primary link of enterprise internationalization, has become a new hot research direction in the field of
opportunity identification, and the relevant literature is very scarce. Therefore, this paper appeals to scholars to strengthen the relevant
research in the field of international opportunity identification and puts forward the future research directions of international opportunity
identification , that is, to study the relationship and mechanism of prior knowledge and previous experience to international opportunity i-
dentification.

Key words: priori knowledge; previous experience; relational network; opportunity identification



