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Research on Brand Promotion in the Background of 'Internet Plus"

with Local Brands in Qingdao as an Example

DING Hao, WANG Shujuan

(College of Economics and Management, China University of Petroleum( East China) , Qingdao, Shandong 266580, China)

Abstrct; With the continued rise of the Internet boom, brand competition has extended from the traditional media to the Internet. How

to use the advantages of the Internet to promote the brand is the primary issue that brand enterprises should pay attention to today.

Based on the structural equation model (SEM) , taking the local brand of Qingdao as an example, we select the possible influencing

factors from four dimensions of brand image, brand competitiveness, brand network promotion and brand promotion effect to study the

relationship between influencing factors and brand promotion. The research shows that the brand image, brand competitiveness and

brand network propaganda all have a direct positive impact on the promotion of local brand in Qingdao. The strategy of promoting local

brand promotion in Qingdao is also discussed.

Key words: "Internet plus" ; local brand promotion; SEM



